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MEDIA RELEASE            

                       18 July 2002

Clean Up the World turns ten

Preparations are well underway for the tenth annual Clean Up the World weekend, which takes place September 20 –22, 2002.

Every year Clean Up the World, held in conjunction with the United Nations Environment Programme (UNEP), mobilises millions of volunteers in more than 120 countries around the globe making it one of the largest community-based environment projects in the world.

The theme for Clean Up the World 2002 challenges global citizens to take action in their environment with the reminder that it’s “Your Community, Our Earth.” 

Through encouraging people to adopt a hands-on approach to environmental management, Clean Up the World allows communities to take ownership over where they live.

The “ground up” approach of Clean Up the World has been recognised by environmental bodies such as UNEP as an effective initiative to get people involved in issues affecting their environment.

“Clean Up the World raises awareness about the wider impacts of modern-day lifestyles, motivating people to not only fight rubbish and litter, but to evaluate their more invisible impact on the environment,” said Executive Director of the United Nations Environment Programme (UNEP) and Under-Secretary General of the United Nations, Mr Klaus Toepfer.

“The collective efforts of so many clearly illustrate that solutions to the many pressing issues facing our planet can begin with action by each and every one of us.”

Taking place a fortnight after UNEP’s Johannesburg Summit on Sustainable Development, Clean Up the World’s message of “people empowerment” reflect the values of the summit. 

Clean Up the World also acts as the vehicle for a broad range of environmental activities including reforestation projects, environmental education, erosion control, environmental concerts, as well as establishing compost and recycling centres.

Clean Up the World was the brainchild of Australian yachtsman and builder, Ian Kiernan. 

“I believe individuals can make a big difference in helping solve the world’s environmental problems. The strength in unity of all the people who participate in this campaign clearly illustrates how deeply people, no matter what their race or religion, care about the environment they are living in,” Mr Kiernan said.

“The environment knows no boundaries.  We share the same oceans and the same air - which is why it is essential we all take action to improve the state of our earth,” he said. 

“I implore all people to get involved in Clean Up the World, this is everyone’s chance to take real action and make a real difference to where they live.”

Groups can still register as organising committees for Clean Up the World 2002 with registration details now available at the clean up website (www.cleanup.com.au). 

Clean Up the World is co-ordinated and promoted from the Sydney headquarters of Clean Up Australia, a community based environmental organisation.

Mr. Kiernan has been recognised internationally for his work with the environment. In 1998 he was awarded the United Nations Sasakawa Environment Prize. He is also a UNEP Global 500 Laureate.

Globally, the campaign’s Major Sponsor is Duskin, the Global Media Partner is National Geographic Channels International and Supporting Sponsors are KPMG, Qantas and the Australian Government through its Department of Foreign Affairs and Trade.

- ENDS -

Please contact one of the following if you would like images, participating country case studies or the history of the campaign. 

FOR FURTHER INFORMATION about the campaign internationally please contact Eleanor Ashton on:


Telephone:  61 2  9552 6177

Fax:  61 2  9552 4468  

Email: eleanor@cleanup.com.au 

Log on to: www.cleanuptheworld.org 









